
"As a global provider of consultancy and services, ec4u supports companies in 
the fields of marketing automation, lead management and inbound marketing.
We can now do this even more efficiently in cooperation with Evalanche."

Reinhard Janning 
CDO, Chief Digital Officer, ec4u expert consulting ag
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Implementation of an integrated lead management based on the requirements defined in the workshop:

lEaD managEmEnt mEthOD

We offer a lead management method that quickly adapts your sales and marketing processes to control your 
sales pipeline more effectively, shorten sales cycles and significantly increase the average number of completed 
business transactions.
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Certified quality

the certification to IsO/IEC 27001 and the certification for data security and functionality from tÜv sÜD 
represent an independent recognition of the quality of services offered by Evalanche. Customer-oriented core 
competence for software maintenance and further development directly on site in germany is the guarantee for 
first-class service – with rapid response times. Evalanche is hosted in tÜv-certified computer centres and stands 
for state-of-the-art e-mail marketing for the international market.

www.evalanche.com try it fOr frEE nOw!info@evalanche.com



"Evalanche ora sta prendendo di mira le aziende che vogliono trarre 
vantaggio da una potente soluzione di e-mail marketing e desiderano 
anche supportare marketing e vendite conuna soluzione professionale 
per la gestione dei lead. "

tobias Kuen 
sC-networks gmbh,Amministratore Delegato

GESTIONE lEaD 

EvalanChE 
LA SOLUZIONE ALLA GESTIONE LEAD

La potente piattaforma di e-mail marketing di Evalanche è stata ampliata per diventare una soluzione professionale per 
la gestione dei lead - inclusi moduli lead scoring, lead nurturing e content marketing con sviluppo e analisi di contenuti 
basati su persone.
Quanto segue è offerto in un pacchetto combinato composto da consulenza, implementazione e funzionalità del 
prodotto:

• Gestione dei lead attraverso lead scoring e lead nurturing

• Gestione delle campagne, inclusi marketing via e-mail, landing page 
e social media tramite flussi di lavoro automatizzati

• Metodi di automazione del marketing

•  Content marketing basato sulla definizione di personas 
dell'acquirente

• Integrazione delle vendite attraverso l'integrazione di 
CRM,avvisi e-mail e assegnazione automatica dei lead

• Gestione dati
Mentre tutte le funzionalità familiari e comprovate di Evalanche rimarranno disponibili, verrà creata una potente 
piattaforma di automazione del marketing, che sarà continuamente sviluppata.

lEaD nuRtuRIng

lead nurturing includes all measures taken by a company to address a prospective customer with relevant 
information at the right time, suited to the phase of the purchase decision that the prospective customer is 
currently in. Evalanche develops activity and profile-based flows to provide your leads with relevant content 
regularly and automatically.

further functions and features: 
• Definition of target groups and “buyer personas” by means of activity or profile-based behaviour

• Content mapping based on the various sales stages

• Definition of workflows and “triggered e-mails”

• Dynamic qualification of leads through analysis of nurturing behaviour

lEaD sCORIng

lead scoring is a method for evaluating leads in two respects: firstly, by the completeness of the profile (explicit) 
and secondly, by the lead’s response to the communication (implicit). Define the degree of qualification of your 
leads based on explicit and implicit evaluation criteria (e.g. from a to D). Once a lead reaches a certain rating, it is 
forwarded to sales.

further functions and features: 
• Evaluation of the various online activities (e.g. form, event attendance, etc.)

• Incremental increase in the implicit scores by activity

• Explicit scoring based on persona and segments

• multi-variant scoring

lEaD ROutIng

lead routing refers to the transfer of leads from marketing to sales and directly to the employee who will be 
responsible for the respective lead. transfer only qualified leads to your sales department using an automated 
process. sales staff are informed via e-mail when they are assigned new leads. leads are assigned to the right 
contact person and can thus be contacted directly.

further functions and features: 
• alert management

• automatic assignment to the right sales staff

• automated data synchronisation with CRm or e-mail push services
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thE sERvICE RangE InCluDEs thE fOllOWIng stEps

1. Review of your current demand funnel model: analysis of your 
current approach to increasing demand and agreement on a joint 
approach of your sales and marketing processes.

2. Establishing your sales process steps:  
support in defining the different phases and gradual  
development of the appropriate conversion criteria.

3. Definition of your ideal customer profile: support in  
defining your ideal customer profile and description
of the buyer personas. 

4. Close collaboration of marketing and sales: Optimisation of the 
hand-over process from marketing to sales and the determi-
nation of the subsequent time frame taking into account the 
qualification level of the relevant lead.

5. Review of the existing hand-over criteria and discussion of  
the connection of lead scoring qualification criteria and 
behaviour-related interests.

6. upon completing a workshop you will receive a multi- 
stage concept that sets out the next steps.

BEnEfIts Of an IntEgRatED lEaD managEmEnt pROCEss

• a joint demand funnel: Your sales and marketing teams have a 
joint demand funnel that is aligned to scheduled growth.

• Precise conversion focus: Your sales and marketing teams 
will have precisely defined sales stages, which contribute to 
the continuous optimisation of your processes and thus the 
achievement of higher conversion rates. 

• definition of an ideal customer profile: a jointly approved buyer 
definition is available to your sales and marketing teams.

• Seamless handover: Your sales and marketing teams now have 
a seamless handover interface to assist the buyers with advice 
and support during the entire process.
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"Evalanche is now targeting companies that want to benefit from a powerful 
e-mail marketing solution and also want to support marketing and sales with 
a professional lead management solution."
tobias Kuen 
sC-networks gmbh, managing Director

lEaD managEmEnt

EvalanChE
thE lEaD managEmEnt sOlutIOn

the powerful Evalanche e-mail marketing platform has been expanded to become a professional lead management 
solution – including lead scoring, lead nurturing and content marketing modules with persona-based content 
development and analysis.

the following is offered in a combination package consisting of consultancy, implementation and product functionality:

• lead management through lead scoring and lead nurturing

• Campaign management including e-mail marketing, landing pages 
and social media using automated workflows

• marketing automation methods

• Content marketing based on definition of buyer personas

• Integration of sales through CRm integration,  
e-mail alerts and automated lead assignment

• Data management

While all familiar and proven functionalities of Evalanche will remain available, a powerful marketing automation 
platform will be created, which will be continually developed.

lEaD nuRtuRIng

La promozione dei lead  include tutte le misure adottate da un'azienda per rivolgersi a un potenziale cliente 
con informazioni pertinenti al momento giusto, adatto alla fase della decisione di acquisto in cui si trova 
attualmente il potenziale cliente. Evalanche sviluppa attività e flussi basati sui profili per fornire i lead con 
contenuti pertinenti regolarmente e automaticamente.
Ulteriori funzioni e caratteristiche:

• Definizione dei gruppi target e dei "buyer personas" mediante attività o comportamento basato sul profilo

• Mappatura del contenuto basata sulle varie fasi di vendita

• Definizione dei flussi di lavoro e "e-mail attivate"

• Qualificazione dinamica dei lead attraverso l'analisi del comportamento alimentare

lEaD sCORIng

Lead scoring è un metodo per valutare i lead in due modi: in primo luogo, dalla completezza del profilo (esplicito) e, 
in secondo luogo, dalla risposta del lead alla comunicazione (implicita). Definire il grado di qualificazione dei lead in 
base a criteri di valutazione espliciti e impliciti (ad esempio da A a D). Una volta che un lead raggiunge un 
determinato rating, viene inoltrato alle vendite.
Ulteriori funzioni e caratteristiche:

• Valutazione delle varie attività online (ad esempio modulo, presenza di eventi, ecc.)

• Incremento incrementale dei punteggi impliciti per attività

• Punteggi espliciti basati su personaggi e segmenti

• Punteggio multi-variante

lEaD ROutIng

Il lead routing si riferisce al trasferimento dei lead dal marketing alle vendite e direttamente al dipendente che sarà 
responsabile del rispettivo lead. E'possibile trasferire solo lead qualificati al reparto vendite tramite un processo 
automatizzato. Il personale di vendita viene informato via e-mail quando vengono assegnati nuovi lead. I contatti 
vengono assegnati alla persona di contatto giusta e possono quindi essere contattati direttamente.

Ulteriori funzioni e caratteristiche:

•  Gestione degli avvisi

• Assegnazione automatica al personale di vendita giusto

• Sincronizzazione automatica dei dati con CRM o servizi di push e-mail
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thE sERvICE RangE InCluDEs thE fOllOWIng stEps

1. Review of your current demand funnel model: analysis of your 
current approach to increasing demand and agreement on a joint 
approach of your sales and marketing processes.

2. Establishing your sales process steps:  
support in defining the different phases and gradual  
development of the appropriate conversion criteria.

3. Definition of your ideal customer profile: support in  
defining your ideal customer profile and description
of the buyer personas. 

4. Close collaboration of marketing and sales: Optimisation of the 
hand-over process from marketing to sales and the determi-
nation of the subsequent time frame taking into account the 
qualification level of the relevant lead.

5. Review of the existing hand-over criteria and discussion of  
the connection of lead scoring qualification criteria and 
behaviour-related interests.

6. upon completing a workshop you will receive a multi- 
stage concept that sets out the next steps.

BEnEfIts Of an IntEgRatED lEaD managEmEnt pROCEss

• a joint demand funnel: Your sales and marketing teams have a 
joint demand funnel that is aligned to scheduled growth.

• Precise conversion focus: Your sales and marketing teams 
will have precisely defined sales stages, which contribute to 
the continuous optimisation of your processes and thus the 
achievement of higher conversion rates. 

• definition of an ideal customer profile: a jointly approved buyer 
definition is available to your sales and marketing teams.

• Seamless handover: Your sales and marketing teams now have 
a seamless handover interface to assist the buyers with advice 
and support during the entire process.
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"Evalanche is now targeting companies that want to benefit from a powerful 
e-mail marketing solution and also want to support marketing and sales with 
a professional lead management solution."
tobias Kuen 
sC-networks gmbh, managing Director

lEaD managEmEnt

EvalanChE
thE lEaD managEmEnt sOlutIOn

the powerful Evalanche e-mail marketing platform has been expanded to become a professional lead management 
solution – including lead scoring, lead nurturing and content marketing modules with persona-based content 
development and analysis.

the following is offered in a combination package consisting of consultancy, implementation and product functionality:

• lead management through lead scoring and lead nurturing

• Campaign management including e-mail marketing, landing pages 
and social media using automated workflows

• marketing automation methods

• Content marketing based on definition of buyer personas

• Integration of sales through CRm integration,  
e-mail alerts and automated lead assignment

• Data management

While all familiar and proven functionalities of Evalanche will remain available, a powerful marketing automation 
platform will be created, which will be continually developed.

lEaD nuRtuRIng

lead nurturing includes all measures taken by a company to address a prospective customer with relevant 
information at the right time, suited to the phase of the purchase decision that the prospective customer is 
currently in. Evalanche develops activity and profile-based flows to provide your leads with relevant content 
regularly and automatically.

further functions and features: 
• Definition of target groups and “buyer personas” by means of activity or profile-based behaviour

• Content mapping based on the various sales stages

• Definition of workflows and “triggered e-mails”

• Dynamic qualification of leads through analysis of nurturing behaviour

lEaD sCORIng

lead scoring is a method for evaluating leads in two respects: firstly, by the completeness of the profile (explicit) 
and secondly, by the lead’s response to the communication (implicit). Define the degree of qualification of your 
leads based on explicit and implicit evaluation criteria (e.g. from a to D). Once a lead reaches a certain rating, it is 
forwarded to sales.

further functions and features: 
• Evaluation of the various online activities (e.g. form, event attendance, etc.)

• Incremental increase in the implicit scores by activity

• Explicit scoring based on persona and segments

• multi-variant scoring

lEaD ROutIng

lead routing refers to the transfer of leads from marketing to sales and directly to the employee who will be 
responsible for the respective lead. transfer only qualified leads to your sales department using an automated 
process. sales staff are informed via e-mail when they are assigned new leads. leads are assigned to the right 
contact person and can thus be contacted directly.

further functions and features: 
• alert management

• automatic assignment to the right sales staff

• automated data synchronisation with CRm or e-mail push services
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LA GAMMA DI SERVIZI INCLUDE:

1. Revisione dell'attuale modello di canalizzazione della domanda: 
analisi del vostro attuale approccio all'aumento della domanda e 
accordo su un approccio congiunto dei vostri processi di vendita e 
marketing.

2.  Stabilire le fasi del processo di vendita: supporto nella definizione 
delle diverse fasi e sviluppo graduale dei criteri di conversione 
appropriati.

3. Definizione del tuo profilo cliente ideale: supporto in
definizione del profilo e della descrizione del cliente ideale dei 
compratori.

4.  Stretta collaborazione tra marketing e vendite: ottimizzazione 
del processo di trasferimento dal marketing alle vendite e 
determinazione del periodo successivo, tenendo conto del 
livello di qualifica del lead rilevante.

5. Revisione dei criteri di trasferimento esistenti e discussione 
della connessione dei criteri di qualificazione del punteggio di 
piombo e degli interessi relativi al comportamento.

6. Dopo aver completato un workshop, riceverai un progetto che 
definisce i prossimi passi.

VANTAGGI DI UN PROCESSO DI GESTIONE DEI LEAD INTEGRATA

• Una canalizzazione della domanda congiunta: i team di vendita 
e marketing hanno una canalizzazione della domanda congiunta 
che è allineata alla crescita programmata.

• Preciso orientamento alla conversione: i team di vendita e 
marketing avranno fasi di vendita definite con precisione, che 
contribuiscono alla continua ottimizzazione dei processi e 
quindi al raggiungimento di tassi di conversione più elevati.

•  Definizione di un profilo cliente ideale: una definizione di 
compratore approvata congiuntamente è disponibile per i team 
di vendita e marketing.

• Consegna senza interruzioni: i team di vendita e marketing 
dispongono ora di un'interfaccia di trasferimento senza 
interruzioni per assistere gli acquirenti con consigli e supporto 
durante l'intero processo.

LeadGenerazione

Qualificazione

Consegna

Validazione

Marketing verifica 
l'interesse

Marketing 
continua ulteriormente 

sul lead 

Vendite conferma 
l'interesse 

Vendite aluta il lead e 
seleziona ilc riterio

Vendit completa il 
contratto

Lead accettato dal  Marketing

Lead valutato dal  Marketing

Lead accettato dalle Vendite

Lead valutato dalle VenditeCompletamento

lEaD managEmEnt mODUlE GAMMA DI SERVIZI



"Come fornitore globale di servizi di consulenza e assistenza, ec4u supporta le 
aziende nei settori dell'automazione del marketing, della gestione dei lead e 
del marketing inbound, ora possiamo farlo in modo ancora più efficiente in 
collaborazione con Evalanche".

Reinhard Janning 
CDO, Chief Digital Officer, ec4u Consulente Esperto ag

E-mail markEting anD markEting aUtOmatiOn

EvalanChE
lEaD managEmEnt

GAMMA DI SERVIZI

PROSSIMO STEP

Implementazione di una gestione integrata dei lead basata sui requisiti definiti nel workshop:

METODO GESTIONE LEAD 
Offriamo un metodo di lead management che adatta rapidamente i tuoi processi di vendita e marketing per 
controllare la pipeline di vendita in modo più efficace, abbreviare i cicli di vendita e aumentare 
significativamente il numero medio di transazioni commerciali completate.
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Certified quality

the certification to IsO/IEC 27001 and the certification for data security and functionality from tÜv sÜD 
represent an independent recognition of the quality of services offered by Evalanche. Customer-oriented core 
competence for software maintenance and further development directly on site in germany is the guarantee for 
first-class service – with rapid response times. Evalanche is hosted in tÜv-certified computer centres and stands 
for state-of-the-art e-mail marketing for the international market.

www.evalanche.com try it fOr frEE nOw!info@evalanche.com



"As a global provider of consultancy and services, ec4u supports companies in 
the fields of marketing automation, lead management and inbound marketing.
We can now do this even more efficiently in cooperation with Evalanche."

Reinhard Janning 
CDO, Chief Digital Officer, ec4u expert consulting ag
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Implementation of an integrated lead management based on the requirements defined in the workshop:

lEaD managEmEnt mEthOD

We offer a lead management method that quickly adapts your sales and marketing processes to control your 
sales pipeline more effectively, shorten sales cycles and significantly increase the average number of completed 
business transactions.

PLANNING

Lead 
Management 

Blueprint
Revenue Performance Management

IMPLEMENTATION

Data 
Management

Demand Generation

Demand Qualification

Sales Alignment

Reporting

Process

Content

Tool

Lead 
Management

QUALITA' CERTIFICATA 
La certificazione ISO / IEC 27001 e la certificazione per la sicurezza e la funzionalità dei dati di TÜV SÜD 
rappresentano un riconoscimento indipendente della qualità dei servizi offerti da Evalanche. La competenza 
principale orientata al cliente per la manutenzione del software e lo sviluppo ulteriore direttamente sul posto in 
Germania è la garanzia di un servizio di prima classe - con tempi di risposta rapidi. Evalanche è ospitata in centri 
informatici certificati TÜV e si distingue per l'e-mail marketing all'avanguardia per il mercato internazionale.

www.evalanche.com try it fOr frEE nOw!info@evalanche.com

www.evalanche.com
mailto:info@evalanche.com
http://www.sc-networks.com/product/demo



